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How did you get into directing?
I started shooting  lm and was always 
behind a camera at  rst. I bought a Super 
8 and fell in love with the process of han-
dling a miniature  lmstrip. Film was silent 
and needed something to drive it. So there 
was a passion for music growing by  lm’s 
side as I learned. It all converged over time 
and directing came from an urge to cre-
ate speci c images to ideas inspired from 
music I loved.

What is your most recent spot project? If you haven’t done a recent commercial, what is your most recent project?
My recent projects are all very di�erent from one another. I have done two spots; one for a fragrance brand and one for 
a denim line. While the �rst is an abstract journey through a young girl’s mind and is very experimental; the latter is 
a reality portrayed through repetition of the familiar day-to-day life experience. I suppose most of my work has to do 
with transformation of some sort.

What is the best part of being a director?
“We are the music makers, and we are the dreamer of dreams” sounds like an appropriate quote. As director you get to create 
an alternate reality that makes sense to you. Out of all the randomness we create in our subconscious, we get to recreate it for 
a mass audience as we see  t.

Aaron Platt
The Glitterati’s “Keep Me Up 
All Night” music video

How did you get into directing?
We’ve always loved movies. We 
started o�  by picking up our par-
ents’ high 8 camcorder in the early 
‘90s and we haven’t stopped since. 
It’s been a lifelong learning process 
so far. We started � lming a guerilla-
style indie feature � lm that we are 
now completing before transition-
ing into commercials. We made our spec spots, which we launched on Sons and 
Daughters in Canada, and a week or so later we were picked up by Anonymous Con-
tent for U.S. representation. Both are fantastic companies with great people that we 
are proud to be associated with. It has been quite an exciting time.

What is your most recent spot project? If you haven’t done a recent com-
mercial, what is your most recent project?
“Escape From City 17” is our most recent project, which we created guerilla-style 

with a budget of $500. The shooting location proved challenging, as everything was being improvised, and we were 
chased out by security. We � nd it a personal challenge and an adventure to discover just how much we can make 
out of nothing.

What is the best part of being a director?
Being able to make movies and commercials that we would want to watch.

The Purchase 
Brothers 
(Ian and David)
Anonymous Content, 
bicoastal
Sons and Daughters, Toronto
Escape From City 17, Half-
Life video game spec short

How did you get into directing?
Having spent the last six years animating and compositing in 
the postproduction side of � lmmaking, I have worked closely 
with some great directors in New York and Los Angeles. Being 
responsible for making their vision come to life into a �nal 
product had always left me eager and really fed the drive to 
see and do more. With a pile of random ideas and sketches, 
it seemed to be the next step. With Omar and His Skyhook, 
I was really able to step into that role, and I have never felt 
more comfortable. starting with a fragment of a thought, 
sculpting it into a stronger concept, and then collaborating 
with other talent to create something special.

What is your most recent spot project? If you haven’t done a recent commercial, what is your 
most recent project?

I am currently in production of another short piece. It explores the contrasts of time and spatial relationships, as well as the delicate balance 
between nature and human impact. That’s all I can say for now!

What is the best part of being a director?
I think the constant challenge of communicating an idea or story in a new way has always fascinated me. As a director, you’re able to immerse 
yourself in that opportunity.

Doug Purver
Omar and His Sky Hook short
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